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New Foreign Investment Invited in 1957 





Research Reactor | 
Is Ready for Brazil 


Export License Is Granted 
For Shipment to Project 
At Univ. of Sao Paulo 


The United States, acting 
through the Atomic Energy Com- 
mission, on December 31 granted 
an export license for the research 
reactor which is to be installed at 
the Institute of Atomic Energy of 
the University of Sao Paulo. The 
license will take effect fifteen days 
after its publication in the “Fed- 
eral Register.” 

First Such Reactor 

Brazil thus becomes the first 
Latin American country to obtain 
a research reactor to carry on 
physical and nuclear studies. Cen- 
ter of such interest in Brazil is at 
University City, seat of the Uni- 
versity of Sao Paulo, whose new 
campus will become one of the 
great education centers in Latin 
America. 

Construction of the physics 
project is being handled by the 
firm of Babeock and Wilcox, 
which will do the installation 
when the reactor reaches Sao 
Paulo. This engineering firm has 
been active in Brazil for some 
years and is at present manufac- 
turing steam and pressure boilers 
for industry in the town of 
Rezende, State of Rio de Janeiro. 


Building Readied 
According to late word from 
Brazil, construction of the build- 
ing which is to house the reactor 
is being rushed, and the new parts 
which the firm of Babcock and 
Wileox have ready will be flown 

to Brazil by air express. 
Brazil’s National Commission 
of Atomic Energy announces that 
it is taking all measures promptly 
in order to assure completion of 
the project within the shortest 


Brazil Holds 





‘he Rapid Growth of Country 
Makes Return on Capital 
Particularly Attractive 


Mr. American Businessman, do 
your expansion plans include Bra- 
zil for 1957? They should for a 
number of reasons. 

For one thing, according to the 
latest United States Department 
of Commerce figures, the gross na- 
tional product for all of Latin 
America is growing at a faster 
rate than that of the United 





lts Foreign Capital Laws 
Among Most Liberal of Kind in World 





States, and Brazil is participating | 


in this rapid growth. 
For 


firms 


another, many business 
have discovered that the 
rate of return of investments in 
most business enterprises in Latin 
America considerably higher 
than it is in the United States. 
In this connection foreign invest- 
ment in Brazil is particularly at- 


is 


tractive because Brazil boasts that 
its foreign capital laws are among 
the most liberal of their kind in 
the world. 


President’s Attitude 


In this connection, too, it should 
‘be pointed out that the govern- 
'ment of Brazil is solicitous of the 
|welfare of foreign funds operat- 


‘ing there. 


President 


Juscelino 


|Kubitschek has indicated this in 
his addresses to businessmen both 
|}at home and abroad and only re- 
‘cently underscored his policy in 
his action as the Chief Executive. 


For those companies which re- 
|invest their profits and thus show 


(See Page 6) 





Approved as Free Port of Northern Brazil 





term possible. 


Pic 


The city of Manaus, State of Amazonas, has been approved by the Brazilian Chamber of Deputies as a 
free port in northern Brazil. Thus ocean shipping in and out of Peru will be able to avail itself of 
duty-free dockside facilities while goods are in transit. Photograph shows the dock area of this Amazon 
River based city, with the customs house’in the upper middle background. The Square dominating the 
center of the picture is the Praca Oswaldo Cruz. See story on page 2. 
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Manaus, Amazonas. Approved as North’s Free Port 


=. 





Part of Program 
For Amazon Ar 








Federal Chamber Approves 
Project Which Will Give 


Peru Privileges 


Times’ Rio Correspondent 
Describes Area to Be 
Future Capital 


On December 26, 1956, the 
Times published the follow- 


The Federal Chamber 


proved the 


has ap- | 

project of Deputy | | York 
Silva of the State of 
which establishes a 
in the City of Manaus. 

position of the dock- 
facilities will be accorded to 


Pereira da ling dispatch from its Brazil cor- 
Tad Szule. Be- 
cause it catches admirably the en- 
settlers in the 


Amazonas respondent, Mr. 


free port 
thusiasm of the 
State which is to contain the fu- 
ture capital of Brazil, the Brazil- 
ian Bulletin is pleased to reprint 


Privileged 
side 
the Republic of Peru. 

The declaration of Manaus as 
a free port conforms with present | the article with the generous per- 
develop the country’s | mission of the New York 
Valley. There is very| This a modern frontier town 
lively prospecting for oil in the | where nine houses are completed 


plans to Times. 


Amazon 


region, and in neighboring Amapa | daily and where men in jeans are | 


: | 
mines | cattle, 


| lionaires. 


the manganese coffee and real-estate mil- 


are going into production. 


Territory 


Begun in 1936 
In 1936 a group of self-confident 


Accessibility 


Ocean-going ships can steam up | 


New | 


years ago without a cent. Now he 
owns Goiania’s largest electric ap- 
pliance establishment, runs sev- 
eral other businesses and, like al- 
| most everybody else, owns land as 


weil. 


The population of the state 


jumped from 1,200,000 in 1950 to | 


1,600,000 this as towns ex- 


and 


year 


panded new ones’ were 
founded. 
“Just like Texas” 


It is 


in the hamlet of Luzitania, at the 


ledge of the new Federal District, 


'made the equivale 


selling the Government lI: 


| until recently had little value. His 


canteen business more than quad- 
rupled since work began at Bra- 


| silia. Land values have been going | 


the river right to the city itself. |™e™ decided that it would be a} 
’ ; . i re aKe ¢ sec i of 

Manaus’ harbor installations were good hee b to toke gree 
prairie land and make it into a 


the 
tury, when the rubber boom mush- | 
roomed the town into one of Bra- 

The 
where the greatest voices 
of the golden age of opera per- 
still remains a monument 
of this once thriv- 
| 
iveloping state of Goias, 
central Brazil, 
as the hub of the new 
and agricultural empire. It is con- 
lvinced this empire will result 
|from the establishment of B 


built earlier in present cen- 


city. What they 
|pleasant and prosperous city, now 
|housing 130,000 inhabitants, with 
| well- designed broad avenues and 
more comforts than one would 
think possible in a region that 
still has savage Indians. 

As the capital of the fast-de- 


zil’s busiest. famous Opera | 


House, 


formed, 
to the activity 
ing city. 

For its part, the Peruvian Re- 
public, which will benefit from the 
new facilities, is now planning to 
develop the region of the head- 
waters of the Amazon. It hopes to 
make a tourist center of Iquitos, 


if ” Komtiet 4 — ae 
: = ederal Capital in Brasilia, an 
which should attract visitors to : —_— ‘ 

" other stretch of prairie grass 
Manaus and westward. Near 


Iquitos the famous Loreta Indians, 


. , , . . east. 
renowned warriors, reside. 


Brasilia 

If all goes well, Brasilia, 
just a burgeoning construction 
area, will become Brazil’s capital 
by 1960. But it has already had 
an impact on Goiania and Goias 
that is translated into a new land 
boom. 

“This is the promised land,” 
said an elderly German restau- 
rant-owner who shares a dental 
practice with his wife and has a 
small fortune in land. 


Step in Accord 

First steps to develop the area 
were taken on August 28, 1953, 
when Brazil and Peru signed an 
accord to study conditions then 
existing for navigation on the 
rivers of the Amazon Basin with 
a view toward improving them for 
the benefit of commerce. A second 
consideration was the investiga- 
tion of the possibilities of estab- 
lishing free ports in the areas of 
greatest convenience. 

Improved traffic on the immense 
bay of the Rio Negro is also an-| tall, 
ticipated. Poland 


Enthusiasm 
“The future is here,” said a 
blond man who was born in 
and came here eighteen 





built here is a | 


in east- | 
Goiania sees itself | 
industrial | 


razil’s | 


seventy-seven miles to the north- | 


now 


up so fast that there are 
/as many part-time land brokers | 
as inhabitants here. 
Growth of Goias 
So far, it is the land that is 
the backbone of the 
state. 


economic 


best cattle and it is fast becoming 

/one of the most important coffee- 
|growing centers. Unlike the new 
‘coffee lands in the southwestern 
state of Parana, there is no threat 
of dreaded frosts here 

When new highways and rail- 
| way links are built to the coast in 
‘connection with the new capital, 
Goias cattle will find new and rich 
markets. At present, cattle must 
|be sent on the hoof for hundreds 
lof miles east, losing weight and 
value. 

Mineral Wealth 

The state is potentially rich in 
minerals and there are known de- 
posits of nickel. There may also 
be manganese in commercial 
quantities. 

Both Goiania and Anapolis, 
city half-way between here and 
Brasilia, expect to become indus- 
trial centers. The state and the 
Federal Governments are increas- 
ing the power potential of the 
Cachoeira Dourada falls on the 
eastern boundary of Goias, and 
power possibilities elsewhere in 
the state are also enormous. 

(See Page 6) 








almost | 


Goias has some of Brazil’s | 


New spaper Man Writing From Goiania|Commercial Uses 
Catches Spirit of Frontier’ s Growth | 


of the Eucalyptus 

In Hardboard and Rail Ties, 

Brazil’s Abundant Tree 
Now Used for Paper 





There have been some interest- 
ing developments in the commer- 
|cial application of the eucalyptus 
|tree to industry in Brazil which 
may stimulate the thinking of 
North American businessmen con- 

idering new ventures there. These 
|developments all indicate the 


beginning to sound like | great versatility of this gum tree. 
Texas. A once poor canteen-owner | 


Grace & Co. Interested 


short while ago W. R. Grace 


| A 


nt of $200,000 |and Company announced that its 
and that | Paper project plant is switching 


from bagasse to the eucalyptus 
itree as its raw material. Its Bra- 


izilian mill is not yet in commer- 


|cial operation. 

| The switch is regarded as in- 
teresting in view of the fact that 
‘the Grace interests now have huge 


|paper projects throughout all of 


| Latin America. 

Most of these plants are equip- 
|ped to pulp bagasse, which Grace 
lhas been using since it first 
started paper operations in 1939. 
| Noteworthy, too, is the fact that 
the price of sugar has been climb- 
ing recenty in world markets, thus 
tending to increase crops. Bagasse 
‘is the fibrous material left after 
\the sugar cane has been crushed. 








Duratex Large Consumer 


Another large user of cucalyp- 
tus trees in Brazil is Duratex S.A. 
Industria e Comércio in Jundiai, 
State of Sao Paulo. This firm is 
-he largest manufacturer 
pressed fiber board in Brazil. It 
uses Swedish patents to process 
the raw wood which is its base. 

The eucalyptus tree grows very 
abundantly in Brazil. In 1903 4 
Brazilian agronomist developed 4 
stand of eucalyptus trees near 
Jundiai, State of Sao Paulo, site 
of the Duratex factory. In a short 
while one hundred and fifty varie- 
ties were being grown and studied 
for their various qualities. 

Fabulous Reserve 

Today the reserves of the State 
of Sao Paulo are counted as 4 
billion trees. These are all mature 

(See Page 6) 
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The Craftsmanship of Brazil’s Chinaware Artisans 








Belongs With Best | 


The World Offers | 


A New Peessenens Display | 
Is Open to the Public | 
At the Trade Bureau 


permanent display of 
fine chinaware manufactured in 
Brazil is now on view at the Bra- 
zilian Government Trade Bureau 
in New York, 551 Fifth Avenue. | 
The exhibit the 
presence of officials of Porcelana 
Real, largest manufacturers in 
Brazil of fine china, and dealers 
in ceramics in the United States 
by Sr. Francisco Medaglia, the 
Director of the Bureau. 

In his address of welcome, Sr. 
Medaglia pointed out the place of 
Brazil in the production of fine 
chinaware. Thanks to the fine 
workmanship and the ability to 
mass produce of Brazilian firms 
like Porcelana Real S.A., Brazil 
turns out the largest quantity of 
fine chinaware in the western 
hemisphere. 

Proud of Product 

Drawing on his years of expe- 
rience both in Europe and in the 
Americas, Sr. Medaglia declared 
that Brazil’s china competes 
easily and on an equal footing 
with the finest products of the 
European continent and the Far 
East. He asserted that Brazil’s 
fine chinaware should be better 
known in the United States and 
that the exhibit and the publicity 
the display would receive should 
go far in promoting the sale of 
Brazilian chinaware in the United 
States. 

Donor of the display, Porcelana 
Real S.A., comprises a group of 
companies which include Porce- 
lana Maua, located in the city of 
Maud, State of Sao Paulo, Por- 
celana Schmidt, in Rio do Testo, 
State of Santa Catarina, and Por- 
celana Steatita e Magnesita, in the 
town of Porcelana, State of 
Parana. 


A new 


Was opened in 


Range of Output 
These subsidiaries, while turn- 


day considered the largest manu- 
facturer of domestic porcelain lo- 
cated in the Americas. It was es- 


| tablished in 1943 on the road that | 


lruns from Maua into Ribeirao 
Pires, near the Paulista capital. 
The plant itself occupies 
square meters of floor space in an 
area of 30,000 square meters. Its 


a million items monthly. It em- 


ploys 1200 workers. 


Rapid Rise 
Porcelana Schmidt was founded 
in 1945. It is already the largest 
operator in the southern part of 
Brazil. It occupies 13 
meters. Its 900 workers turn out 
800,000 pieces monthly in its three 

modern kilns. 
Newest of the firm’s 
ries is its branch in the State of 
Parana, where its plant owns 


,000 square 


10,000 square meters and employs | Director, Sr. 


15,000 | 


| quired. Interior decorators, 
subsidia- | s 


three ultra-modern kilns turn out | followed this 


400 hands. Monthly production av- 
erage is half a million pieces in 
its two kilns. Production in 
unit, founded in 1951, is 
rapidly. 
Desires to Export 
Porcelana Real S.A. 
the symbol of perfection and has 


model so zealously 


that it is no longer necessary for | 


Brazil to import fine china either 
for domestic use, for 
artistic 
Porcelana Real now f 
time has come for 
its foreign markets. 

The 
view daily from 9: 
p.m. 


decorations. 
feels that the 
it to develop 


or even as 


handsome 
to 5:30 
No card of admission is re- 
whole- 
alers and chinaware retailers are 


30 a.m. 


| invited to communicate with Por- 


|celana Real through the Bureau’s | 
Francisco Medaglia. 


this | 
rising | 


calls itself | 


display is on} 


HIGHWAY PROJECT 
IS COMPLETED 

Work on the Rio-Belo Horizonte 
highway was to have been com- 
| pleted and the opened to 
traffic on January 31st. Early in 
January President Kubitschek an- 
| nounced that the road was ready, 
one month ahead of schedule. The 
highway connects the present capi- 
tal with fast growing Minas Gerais. 


road 


FIGURES AVAILABLE 
FOR ROAD ASPHALT 


The new asphalt plant at the 
Cubatao oil refinery is contribut- 
ing to an improvement of the 
'country’s roads. So far this month 
over 1,000 tons of asphalt have 
| ben shipped to the State of Par- 
| ana and 500 tons to the State of 
| Rio. Efforts are being made to 
send another 600 tons this month 
to the State of Ceara. 


ornaments | 





New Chinaware Exhibit at the Trade Bureau 


Tah 
i i * & 





ing out very fine types of china- 
ware for the international mar- 
ket and domestic consumption, 
also 
genera! 
poses. 


trade and utility pur- 








eT 


manufacture ceramics for! Beautiful examples of Brazilian chinaware are now on permanent display at the Brazilian Government 
Trade Bureau in New York, 551 Fifth Avenue. The camera has caught some of the highlights in the 


fine bone table service in the foreground. In the upper left are ceramic ornaments which represent the 
Porcelana Real of Maua is to-! finest achievement of the craft. The exhibit was set up by Porcelana Real, Brazil’s largest producer. 
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Marketing Research for Advertisers Starts in Brazil 








Sao Paulo Studies 
Some Consumers 


Its Middle and Upper Income | 


Families Are the Subjects 
of Statistical Survey 

market for 

goods continues to ex- 


As the Brazilian 
consumer 
pand, as competition among the 
continues to 


various suppliers 


grow, as firms grow larger and 
mass produce, the techniques of 
marketing which have proved so 
United States 
begin to develop in Brazil. 
Brazil’s fortnightly 
news magazine, Visdo, in a recent 
issue this 
trend and looks upon it as a step 
forward in the maturation of Bra- 
zil’s distribution process. It 
that advertising will make 
possible the production of better 
merchandise at a lower price, that 
it will lower the cost of distribu- 
tion, that it will facilitate the in- 
troduction of items by the 
distributor other 
things profitable to the seller and 


successful in the 
leading 


calls attention to new 


indi- 


cates 


new 


and do many 


beneficial to the buyer. 
Many Media 


In short, advertising, with all 


its techniques, is coming to Bra- | 


zil. This is obvious to those who 
read newspapers and the glossy 
magazines, listen to the radio, 
watch television or merely open 
the day’s mail. In Rio de Janeiro 
and Sao Paulo there are also sign- 
boards along the public highways. 

Brazilian advertising men 
quick to say that the era of pack- 


are 


aging and of brands has come to 
the country. But they say just as 
quickly that North American 
methods will have to be adapted 
to fit in with the current consumer 
habits in Brazil. This is especially 
so in the case of food merchandis- 
ing, since Brazil does not yet have 
the large markets which 
have 
United States in 


super 
become so 
recent years. 


New Terms 

It is interesting to note that of 
the four terms most used in ad- 
vertising, two of them are used 
their English form. 
The merchandising and 
marketing in English are pre- 
ferred to their Portuguese equiva- 
lents, mercadologia and estudo de 


in Brazil in 
terms 


common in the} 


Sao Paulo Vehicular Tunnels 


| 
| 
| 


| 


highways which are leading 





outlets for 
available show Sao Paulo State to be the leader in 


allotment of over Cr$14,000,000 annually. 


national 
highway 





The tunnels in the photograph above are characteristic of Sao Paulo, where the various valleys which com- 
pose the city are linked directly without necessitating laborious hill climbing by vehicles in through traffic. 
Their effect is to channelize the rapid-moving automobile and truck traffic into a number of modern 
highway and billboard advertising. 
display 


Latest figures 


advertising, with a _ budgetary 








| mercados, respectively. The terms 
for sales promotion and motiva- 
tional research have been trans- 
lated into Portuguese. 

Likewise, advertising firms are 
giving up the conventional door- 
to-door research seeking what the 

and developing 
discover 


consumer buys 
techniques _ to 

buys, or as it is put, not only the 
o que, but also the por que. This 


technique they modestly admit has 


why he 


produced some sensational results, 
especially because they have dis- 
leovered the feeling of a market 
and the which condition 
influence it. 


factors 





and 


Foresee Increase 

They are getting ready to ob- 
tain for their clients as much of 
|the ten per cent annual growth of 
income in the country as they can. 
| They will also try to get as many 
of the rural residents who are to 
become urbanites within the next 
few years to use brand-name prod- 
ucts. They would also like to pre- 
pare Brazilian consumers for the 


available electric 
the use of electric 


|increase in 
energy and 


appliances which will make their | 


lives so much more modern. 


To do this job at the present 
time, the magazine Visdo esti- 
mates, there are some three hun- 
lred advertising agencies through- 
out Brazil. They utilize the coun- 
try’s five hundred radio stations, 
six television stations, two thou- 
sand newspapers and eight hun- 
dred magazines. The five thousand 
ad men service about 2,200 clients 
who have steady accounts and a 
regular budget devoted to making 
their products known to Brazilian 
consumers. 


Size of Accounts 

The largest agencies have a 
number of branch offices in the 
principal cities of the country. 
There are many accounts which 
run bills as high as Cr$10,000,000 
annually. Some of the concerns 
ven operate on international cam- 
'paigns in countries bordering 
Brazil. 


The center of the industry is 
Sao Paulo, which has already 
reached maturity in the realm of 


|advertising. It even has a school 


| whose 





curriculum comprises 
courses in advertising. This school 
sends its graduates into the coun- 
try’s leading agencies. Ad men 
say that the country now is lack- 
ing only in advertising specialists. 


Sao Paulo Leads 

With the lead taken by adver- 
tisers in Sao Paulo, it is not sur- » 
prising to find that the first sur- 
vey which can be made the basis 
of marketing research should be 
undertaken by the municipality of 
Sao Paulo. The Brazilian Bulletin 
is indebted to the British Chamber 
of Commerce in Sao Paulo for 
making available a digest of an 
extensive study of economic and 
social habits of the Paulistas un- 
dertaken in 1956 and comparing 
the results obtained with similar 
surveys made in 1952 and 1954. 








Caution is urged in evaluating 
the results of the survey in [00 
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Reminder Advertising 
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The busy Paulistas who go about their affairs in the center of the 
city are being made consistently aware of brand names and the prod- 
ucts they represent. This type of reminder advertising is to be found 
in all kinds of displays from simple store signs to elaborate montages. 
Companies with products of national distribution usually center their 
advertising activities in the Paulista capital. 





general terms, nor to equate the 
findings with those published reg- 
ularly as part of the Sao Paulo 
The data 
given here represents a cross-sec- 
tion of the skilled working class 
and the lower middle class drawn 
at random with a view toward 
discovering its habits. 


cost-of-living index. 


Basis of Survey 

The section from which 
the survey was made developed 
from interrogating 1194 persons 
comprising 252 families. Not all 
persons answered all the ques- 
tions put to them. Of the 1194 per- 
sons, 56 per were 


cross 


cent males. 
Thirty-five per cent were widows 
or widowers. The youngest mar- 
ried woman was 19, the youngest 
married man, 21. 

The investigators of this ran- 
dom, but statistically valid, group 
found that only 35 out of the total 





of 672 individuals under 30 years 
of age were unmarried. Statisti- 
‘ally, it means that only five per 
cent of men and women entered 
their thirties unmarried. Of these, 
11 men and 15 women were in 
their thirties, and no more than 
and six women were 
more and 


three men 
forty years of age or 
unmarried. 


Marriage Popular 

This is an important considera- 
tion inasmuch as it suggests that 
a high percentage of the residents 
of Sao Paulo undertake the mu- 
tual obligations of life as soon as 
economic conditions permit. 

The investigators 
covered some interesting data con- 
cerning religious affiliations or 
the lack thereof of the group. 
Only 37 of the 1194 gave no clue 
as to their church loyalty. Eighty- 
four per cent were Roman Catho- 


also. dis- 


lies, an indication, of course, of 
| the preponderantly Latin element 
|of the population, although the 
|statisticians described Syrians 
j}and Japanese as members of the 
Roman Church. 

There were 89 Protestants be- 
|longing to unspecified denomina- 
tions. In addition, there were 32 
Buddhists and _ Shintoists, 21 
Spiritualists, nine Jews and nine 
Syrians of the Greek Orthodox 
Church. The 19 atheists are de- 
scribed as being all men. The list 
also included seven freethinkers. 

Occupations 
Persons reporting on the nature 


of their economic status, after re- | 


moving the 117 minors, nine re- 
tired and 210 
comprised a relatively long and 


persons students, 


varied list of occupations under 
the following generic heads: ac- 
bookkeepers and_re- 
134; commerce in 
general, 221; professions, 151 (in- 
cluding 33 teachers); skilled 
| workers, 74; self-employed, 61; 
and civil servants, 51. 


|}countants, 
cord keepers, 


Average hours of employment 
came to seven and a half on a 
daily Not surprisingly, 
| those who worked more than eight 
hours daily were owners of their 
own businesses. 

(See Page 7) 


basis. 





This is one of the buildings in the 


at some time or other during the 








OceE 


TANSERNAS 





them within view of the i:luminated sign. 


Illuminated Signs 


—) 


center of Sao Paulo seen at night. 


On its roof is an illuminated food advertisement, a mass appeal prod- 
uct. At the base of the photograph is an advertisement sponsored by a 
paving company. Apart from governmental agencies and enterprising 
construction companies, users of this firm’s services and products are 
chiefly the numerous prospering home owners of the city whose affairs 


evening hours of the week bring 
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Brazil Welcomes 
Foreign Capital 


The Rapid Growth of Country 


Makes the Return on Money 
Particularly Attractive 
(From Page 1) 
their confidence in the ever-grow- 
ing Brazilian economy, the possi- 
bilities of growth are unlimited. 
An expanding population with 
ever-increasing demand for hard 
and soft goods as its standard of 
improves, will provide 
markets for many years to 


living 
ready 
come. 


Compatibility 

Capital from the United States 
receives an especially warm wel- 
come in Brazil. North American 
energy and know-how have al- 
ready stimulated Brazilian imagi- 
nation to a point where they are 
held as a standard of production 
and marketing. That they have 
been adapted so easily to the Bra- 
zilian pattern indicates that Bra- 
zilians and North Americans 
think along compatible lines. 

This makes it easier for North 
American firms, especially those 
with standardized products, to es- 
tablish and manufacture in Bra- 
zil. Evidence is available on all 
sides of the abundant success en- 
joyed by Brazilian affiliates of 
North American companies. For 
manufacturing operations invest- 
ment capital thrives most lucra- 
tively. 


Governmental View 

The Brazilian National Con- 
federation of Industries has issued 
information which the 
Bulletin is passing on 
to interested North American 
businessmen. It makes the point 
that the Government views most 
favorably the entry of capital 
which will contribute to the eco- 
nomic development of the country. 

Such capital will find conditions 
created for it which are very at- 
tractive and will have facilities 
placed at its disposal which enable 
it to establish itself most advan- 
in the country. Contra- 


some 
jrazilian 


tageously 
riwise, such capital 
contribute to the present inflation- 
ary pressures or engage in ruin- 
ous competition with already es- 


which will) 





Brazilian News and Notes 





JOSE LINS DE REGO 
IN BRAZIL’S ACADEMY 
author, 


The famous Brazilian 


RAILROAD EXTENSION 
SET FOR PARANA STATE 
The Federal Government has 


[Encalyptus Trees 


whose writings center around the made available to the State of Pa-| 
rana the sum of Cr$500,000,000 | 


sugar cane plantations of the 
country’s present and past, Sr. | 
José Lins de Rego, has been} 
seated in the twenty-fifth chair of | 


| 





COFFEE MARKET HIGH 
AT END OF YEAR 

| As the Brazilian Bulletin goes 

to press it learns that the favora- 

ble coffee market is maintaining 

itself and that the export figures 

bid fair to meet the high hopes 


year by well-informed coffee ex- 


perts. 


os Brazilian Academy of Letters. | 
He occupies the place left vacant | 
by the death of Ataulfo de Paiva. | 


expressed for them earlier in the | 


for the purpose of extending the 
‘railroad to the city of Ponta 
| Grossa. 


| 





Goiania Growth 


| 
| (From Page 2) 








Hopeful of attracting Brazilian 
‘as well as United States invest- 
ment capital here, the state gov- 
‘ernment is offering tax write-offs 
and other incentives. Many United 
|States citizens have purchased 
| farm land near Anapolis and Gov. 
| José Ludovico would be happy to 
|see many more American in- 
| vestors. 





American businessmen to consult 
well informed sources before com- 


The Brazilian Government Trade 
Bureau in New York is always 


matter which will aid trade be- 
tween Brazil and the United 
States. 


Law No. 1807 


Under Law No. 1807 of Janu- 
ary, 1953, which created a free 
exchange for the Brazilian cru- 
zeiro, foreign capital has wide lib- 
erty in the matter of entering and 
leaving Brazil. By virtue of this 
simple law, Brazil prides itself 
on having one of the most liberal 
foreign investment laws in the 
world. 

With the issuance of Instruc- 
tion 113, Brazil put its foreign 
investors, in the opinion of many, 
in a favored position over its own 
nationals. While the text of this 
instruction seems to limit the im- 
portation of all forms of capital, 


agency, SUMOC, has shown itself 
little disposed only to permit the 
importation of machinery. 





Criteria 


Liquid capital of good will still 


|reason many Brazilian business- 
i'men believe the commonly re- 
ported thesis that the foreign in- 


mitting any funds for investment. | 


pleased to be of service in any 


in actual practice the responsible | 


enjoys a hearty welcome. For this | 


|which sectors of the economy are 
‘most in need of foreign invest- 
ment. Still the best answer is per- 
/haps to be found in the report 
‘drawn up in 1954 by the Mixed 
Brazil-United States Commission. 
It indicated that the country’s 
bottlenecks are in the railroads, 
he electric utilities, port facilities, 
navigation and in certain seg- 
ments of agriculture and industry. 

But there are many other com- 
mercial opportunities for the 
North American businessman in 
Brazil. For the entrepreneur with 
no experience in Brazil, a visit to 
the Brazilian Government Trade 
Bureau will familiarize him with 
the possibilities his own firm can 
| develop in Brazil. He will even be 
permitted to advertise his firm’s 
products among the trade oppor- 
tunities of the Bulletin which cir- 
culates in Brazil. 


Inquiry Welcomed 


If the North American busi- 
|/nessman has been successful in 
selling because of the trade oppor- 
tunities notice, he might like to 
appoint an agent to regularize his 
| sales in Brazil. The Trade Bureau 
| will be glad to be of service in this 
| capacity. 

Should he already have an 
lagent and would like to consider 
setting up a distributorship, the 
| facilities of the Trade Bureau are 





tablished Brazilian industries will | vestor is in a relatively privileged |available, In short, the Brazilian 


not be permitted to come in. 
Therefore, it is wise for North 


| position. 


| This raises the 


Government Trade Bureau in 


question of |New York is eager to help with 





"Proving V Versatile 

aise he ot in a 7-Year Cycle, 

The Abundant Eucalyptus 
Is Ripe for Developing 


(From Page 2) 





specimens, ready for commercial 
use. In the region of Rio Claro 
the eucalyptus forest numbers 
184,122,000 trees, which repre. 
sents an annual potential of 
1,160,000 tons of wood. 

At the present time seventy per 
cent of the forest product is used 
either as fuel or for railroad ties, 
The latter are bought chiefly by 
the Companhia Paulista de Estra- 
das de Ferro. Economists would 
like to see more of the stand 
utilized for wood pulp, chemicals, 
rayons and acetates. 

The versatility of processed 
eucalyptus in plywood is revealed 
by the fact that it makes a very 
sturdy building exterior and a 
very handsome wallboard for in- 
terior use. 

No Competitor of Bagasse 

In reality bagasse and eucalyp- 
tus pulpwood do not compete with 
each other. Bagasse is especially 
valuable in manufacturing corru- 
gated cardboard, which is in very 
short supply in Brazil. A manv- 
facturer 
nterested in revolutionizing heavy 
packing in Brazil, finds bagasse 
ideal for his needs in the making 
of boxboard. 

Eucalyptus pulpwood, on the 
other hand, is most efficient for 
strong and permanent manufac- 
tures from wood. An important 
consideration for its use in tropi- 
cal and semi-tropical areas is that 
it can be treated during manufac- 
ture with insecticides to make it 
proof against wood-eating pests. 
It is also treated with oiticica oil 
to moisture-proof it and give it 4 
handsome finish for building ex- 
teriors. 

Stand and Plant Near 

Since the eucalyptus tree grows 
to maturity in a short cycle of 
seven years, tree stand and pro 
cessing plant need never be far 
apart. 








any commercial problem which 
looks toward expanded trade with 
Brazil. 

Francisco Medaglia, 


Director, 
Brazilian Government Trade Bu- 
reau in New York. 


in Pernambuco, who is , 





lee 
A 


Affi 
Be 


Ic 
the 
will 
of tl 
afte 
cons 

TI 
US$ 
Banl 
kilor 
so sk 
by sé 
mine 
the | 
at F 
hem 


Or 
zil’s 
tsche 
road 
thin] 

Th 
estin 
mine 
that 
pany 
prob 
a ye: 
per « 
nual 


Pa 
nese 
Beth 
Exp 
State 
nese 
impo 
steel 
and 

Th 
nortl 
whic 
Ama 
gane 
belor 
ernn 
Ieom 

Ot 
mans 
Braz 


Ne 
zil a 
duct; 
ba j 
Matt 





eg 
tile 


yele, 
ptus 
ng 


iercia] 
Claro 
mbers 
repre- 
al of 


ty per 
; used 
d ties, 
fly by 
estra- 
would 
stand 
1icals, 


"essed 
vealed 
| very 
ind a 
or in- 


e 

salyp- 
» with 
cially 
-Orru- 
| very 
nanu- 
ho is 
heavy 
gasse 
aking 


1 the 
it for 
ufae- 
rtant 
tropi- 
; that 
ufac- 
ike it 
pests. 
ca Oil 
e ita 
g ex- 


rrows 
le of 

pro- 
> far 


— 
— 


vhich 
with 


ctor, 


. Ba 


— 4 


—~ 





BRAZILIAN BULLETIN —JANUARY 15, 


1957 





a Extracting Marketing Research for Advertisers 
Amapa Manganese Available Through S. Paulo Facilities 


Affiliate of Bethichem Steel 
Begins Mining Operations 
In the Amazon Region 





Icomi, a Brazilian affiliate of 
the Bethlehem Steel Company, 
will begin taking manganese out 
of the Amazon jungle next month 
after five years of exploration and 
construction work. 

The company, working with a 
US$65,000,000 Export - Import 
Bank loan, has built a port and 200 
kilometers, 120 miles, of railroad 
so ships can carry the vital metal 
by sea. The railroad runs from the 
mine in Amapa Territory south to 
the mouth of the Amazon River 
at Port Santana, which Bethle- 
hem constructed. 


President at Site 
On Saturday, January 5, Bra- 
zil’s President Juscelino Kubi- 
tschek formally started the rail- 
road, a major step in opening the 
thinly populated jungle territory. 
There are no official figures on 
estimated production of the new 


mine, but unofficial sources say 
that the Bethlehem Steel Com- 
pany through its affiliate Icomi 


probably will extract 200,000 tons 
a year. This is equal to about 10 
per cent of the United States an- 
nual needs. 

Stockpiling 

Part of the Brazilian 
nese is to be stockpiled 
Bethlehem’s agreement with the 
Export-Import Bank. The United 
States has no substantial manga- 
nese deposits of its own and now 
imports this important alloy for 
steel making from India, Cuba 
and Africa. 

The Amapa Territory is just 
north of the State of Para, from 
which it is separated by the broad 
Amazon River. The Amapa man- 
Zanese deposits are on properties 
belonging to the Territorial Gov- 


ernment which have been leased to 
Teomi. 


manga- 
under 


Other large and yet unexploited 
Manganese deposits elsewhere in 
Brazil have already been proved. 


Other Production 


New mines elsewhere in Bra- 
zil are expected to go into pro- 
duction before long near Corum- 
ba in the westernmost state of 
Matto Grosso, where a subsidiary 








Families Are the Subjects 
of Statistical Survey 


(From Page 5) 


Salaries 
As regards salaries, and _ it 
should be remembered that this 
curvey was made early in 1956, 
these varied between Cr$500 and 
Cr$25,000 monthly. The average 
was Cr$6,407 monthly; the num- 
ber of people earning salaries was 
555. 

The average family in this in- 
quiry turned out to have 4.74 per- 
sons. In the basic data they ran 
from one (one case) to 
families of eleven. On an average 
it was found that at least two per- 
sons contribute to the income of 
each family. Of the 241 families 
which reported their earnings, 
69 reported a single breadwinner. 

In a city growing as rapidly as 
Sao Paulo and offering oppor- 
tunity to the adventurous, the 


person 








of the United States Steel Cor- 
poration has a concession and is 
busy preparing mines. 

The metal content of the ore 
there, however, is said to be lower 
than Amapa’s. Matto Grosso 
manganese will be floated down 
the Paraguay and Parana Rivers 
to the South Atlantic. 


Economic Fillip 

In addition to increasing Bra- 
zil’s foreign exchange earnings 
through ore exports, and Amapa 
development already has given im- 
petus to that territory that is a 
wedge between the northern bank 
of the Amazon River and the 
Guianas. 

Amapa was carved out of the 
state of Para to become Federal 
Territory in the Nineteen Forties. 

Though manganese has. been 
mined in Amapa since late last 
year, the first ore was loaded for 
export on January 5. 


Rich Ore 
proved reserves 
conservatively estimated near 
11,000,000 tons, but many spe- 
cialists think they are upward 
of 20,000,000. Amapa mangan- 
ese ore is one of the world’s 
purest: 45 per cent. 


Amapas are 





;}uncommon phenomenon. Twenty 
ifamilies reported such additional 
members in their midst, each of | 


whom paid about Cr$1800 month- 
ly. Families contained about 116 
males to every 100 females. This | 
proportion is about the same as 
it was in the previous survey. 


Concentration 

The bulk of the families inter- 
rogated lived in Vila Mariana (23 
families), Aclimagao (15), 
dade (12) and Braz (10). The 
survey, however, encompassed the 
whole city and the sampling is 
representative of the group sur- 
veyed. 

Most of the families 
quarters with a living room, din- 
ing room and three 
There were two cases of families 
living in houses’ with 
rooms each. Half lived in rented | 
accommodations and half owned | 
their own residences. Of the 238 
places of abode, 200 were houses 
and 38 were apartments. Of the 
houses, 112 were owned by their 
occupants, but only seven of the 
apartments belonged to the fami- 
lies in them. 


lived in 


Savings 

The average spending of a 
family was found to be Cr$13,556 
monthly. Average monthly income 
ran to Cr$15,682. Thus, there was 
an apparent saving of Cr$2,126 
for each family. But on the ques- 
tionnaires only 164 families ad- 
mitted to having savings of any 
kind. 

Family Spending, 1955 
252 replies 


Item Per cent of income 
Food 33. 
Rent 19.4 
Dress 13.7 
Amusement 9.3 
Transport 1.2 
Health 6.4 
Various 10.2 
100.0 


From these data gathered by 
the municipal researchers eager to 
know something of the demo- 
graphic facts of Sao Paulo life, 


the advertising line may glean 
much of interest. 
Application 
The food industry should be 


Liber- | 


bedrooms. | 


twenty | 


MEETING TO ATTRACT 
MORE IMMIGRANTS 
President Kubitschek has called 
a meeting of top government offi- 
cials for the purpose of stimulat- 


|The Middle & U pper Income | | family boarder or lodger is not an [ing immigration into Brazil. Pre- 


sent numbers, it is believed, are 


to be increased. 


| PRESIDENT DECLARES 
WHEAT TARGET DATE 

| Ina speech which he delivered 
| recently at Cachoeira do Sul, State 
| of Rio Grande do Sul, President 
| Kubitschek foresaw 1957 as a year 
‘devoted chiefly to solving the 
problems of Brazilian agriculture. 
Self-sufficiency in wheat for Bra- 
| zil is expected around 1960. 








RIO PREPARES 

FOR CARNIVAL 
Preparations are already under 
way for beautiful Rio de Janeiro’s 
famous carnival, a four-day affair 
|in which the entire populace of 
| the Brazilian capital participates. 
The samba dancers have begun 
composing new songs and sewing 
costumes as they prepare to pay 
homage to rotund Momus, mythi- 
cal king of the fun-loving Cariocas. 








spend the largest single amount 
on food. Furniture should be next, 
for the Paulista spends a good 
deal of time at home. 

The homogeneity of the popula- 
tion as regards its cultural orien- 
tation makes possible a single ap- 
peal, especially on such a medium 
as television. A home item adver- 
tised recently on television in the 
city is reported to have brought in 
5,000 orders, a number for which 
the seller was hardly prepared to 
make immediate delivery. 


Improved Techniques 

But as marketing research ad- 
ances in Brazil, as advertiser and 
client learn more about the com- 
position of a market, the points 
of saturation, the drawing power 
of certain items and techniques 
and the media in which these tech- 
niques prove productive, the cost 
of reaching the consumer will be 
reduced and advertising in Bra- 
zil will become more and more 
efficient. 





NOTE 
All material in this bulletin 
may be freely reprinted or 
quoted from. The Brazilian 
Government Trade Bureau 
may be credited as the source. 





well advertised to Paulistas, who 
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OPPORTUNITIES IN BRAZILIAN TRADE 


Brazilian Government Trade 


The 
the products listed belou 


parties 


that the 


Bureau has 








BUYERS WANTED 





TAPIOCA FLOUR, SASSAFRAS OIL, 


MENTHOL CRYSTAL—G: ar & Cia 
y1xa F ta 43 ® Die Ad 
ress “MARBRAZ"—S&o Paulo, Braz 





FUSING QUARTZ, BLACK TOUR- 
MALINES, AGATES—Miné: M 


R Bran 9| 


nas 
Aver 


K J€ ane Braz 





COFFEE, CARNAUBA WAX, SISAL, 
CASTOR BEANS, BRAZIL NUTS, IRON 
ORE—Suica Mineira Indistria Comér 


Vargas, 435, Grus 205—Cable Ad 


Braz 








BRAZILIAN PRODUCTS IN GEN- 
ERAL R. D. L. Dange, Caixa Posta 
ANGECELLER 


N"—Rio de Janeiro, Braz 


396, Cable Address 


CARNAUBA WAX, LUMBER — Im 
portadora e Exportadora Transatlantica 


Ltda., Rua Albuquerque Lins, 1203, Sac 





MONTAN WAX, BERYL, TANTA- 
LITE, COLUMBITE, SHEELITE, RUTILE 
Moreira & Cia., Ltda., Av 

1a 435, Sala 1606 A 


enida 


» Q 
Pp 4% snNeir - 


- BABASSU OIL, CASTOR OIL, BA. 





BASSU MEAL hs no At 1& Cia 
E +a 9 sbDi¢ Adares 
BOU 90 Lu 4 Bra 
IRON ORE Minas de Ferro S.A 
x » Mex - 3/8 4 R de Ja 





COTTON YARN, TEXTILE AND AP- 
PAREL » Textil Brasileira. Caixa 


3 19 


'@) 
m 

4 
mM 
Lo) 


.] Pa 





PEANUTS, SASSAFRAS OIL, LUM- 
BER, BEES WAX, CARNAUBA WAX, 
SESAME SEEDS—N: SA—C 

1U », Caixa Postal, 3433 
MAZA Sac 


Addre NEL 


ré 





SASSAFRAS OlL—'industrias 
rens S.A., Caixa Postal 9, Cable Ad 
Cata 


NCAS Timb Santa 


Gerais 








“TRADE OPPORTUNITIES” 
for American firms 


The Brazilian Government Trade Bureau also accepts adver- 
tisements from U.S. firms wishing to reach interested parties 
in Brazil in its weekly “BOLETIM AMERICANO”, in Portu- 
guese, widely distributed in Brazil. U.S. firms wishing to import 
Brazilian products and desiring to use these facilities are 
invited to write to: Brazilian Government Trade Bureau, 551 
Fifth Avenue, New York, New York. 











ROUGH AGATE, TOAZ, — 
THYST Tere A 
Postal, 78, Carasint R 
Sul, Bra 

RAW COTTON AND COTTON 
WASTE—Exportadora Ruy Abreu Ltda 
Caixa Postal, 797—Cable Addre RES! 
DUOS''—S&o Luiz, Maranhao, Braz 





ROSEWOOD OIL — J. Car Cer 
yueira—Caixa Postal, 702, Cable Ad 


tre PAUROSA''—Belem, Paré, Brazil. 





MATTE — G. M Industria e C 
Ca 3- Cab e 
GEMOLLI" — Curitiba, Pa 





BRAZIL NUTS, SORVA, COPAIBA 
BALSAM, a GUM, PIASSAVA 


FIBER, HIDES - ob & Cia., Caixa 
tal N.26 fre e Address NDUS 
TRIA Manaus, Amazonas, Brazi 





SELLERS WANTED 


AUTOMOBILE PARTS, REAL AXLE, 
DRIVING SHAFT, UNIVERSAL JOINTS 
FOR DRIVING SHAFT, BOK TYPE 


GEARS — Indistria Mecanica ‘BAL 
S A Ca xa Posta 813C Cab e Ad 
OLSEN''—Sao Pau Brazil. 





DIAMOND TOOLS, GLASS CUT- 
TERS, GRINDING WHEEL RECTI- 
FIERS, DIAMOND CUTTERS FOR 
LATHES, ACCESSORIES FOR ROCK- 
WELL AND WILKER TYPES HARD- 
NESS TESTERS, DIAMOND SAWS, 
ANY SPECIAL TOOLS WITH DIA- 
MONDS—Ferramentas 
Jer, Rua Moreira de 
Paulo, Braz 


Industriais Rc 


Godoi, 627, Sa 





RAW MATERIALS AND PRODUCTS 
FOR THE DENTAL INDUSTRY—Den 
eira S.A., Caixa Postal, 3504 
DENTAPEARL" — 


téria Bras 
— Cable Address 


Brazil 


Sao Pau'o 


a 
Jo | 





SOLVENTS, PIGMENTS, RESINS — 


as Quimicas Star Ltda., Avenida 
Ses r 1091—Cable Address ''QUIM 
STAR''—Pérto Alegre, Rio Grande do 
Sul, Brazi 





TEXTILE MACHINERY—Companhia 


de Fiacao e Tecidos de Canhamo S/A 
Caixa Postal, 49 — Cable Address 
CANHAMO" — S&o Luiz, Maranhao 
Brazil. 


| parts 


| tric tools 


received the following inquiries from businessmen in Brazil, who desire to export or import 
These inquiries are published as received and no representation is made as to standings of listed firms. We suggest 
interested write directly to these firms. via airmail. as well as to this office, at 551 Fifth Avenue. New York 17. N. Y. 


Wish to 


and,;or 


represent American Manu- 


racrurers exporters of automo. 


radio and TV 


sories, hand tools, elec 


bile parts and accessories 
and acce 
machinery in general, ferti 
izer. Representacdoes Main Ltda., Caixa 
Postal, 1661—Cable Address ''JABIA 
—Pérto Alegre, Rio Grende do Sy 
Brazil. 





IN GENERAL—Wishes + 
American Manufacturers or 
Tin Plate 
Machinery and 


represent 
exporters of 
Chemical Products Palin and 
Barbed Wire 
Equipment and Novelties in 
L. G. Garcia, Caixa Posta 


de Janeiro, Brazil. 


Industria 
qeneral— 


5220—Rio 





MISCELLANEOUS | 





AUTOMOBILE PARTS AND ACCES- 
SORIES, ELECTRICAL MATERIAL—J. 
Varanda Comércio Indistria S/A., Praca 
Dr. S& Earp Filho, 21|—Cable Address 
JOVAR''—Petropolis, Estado do Rio 


n 


Brazil. 





AGRICULTURAL MACHINERY, 
SILOS, TRUCKS, DIESEL MOTORS— 


Sociedade Exportadora de Cereais 
Ltda., Caixa Postal, 124—Cable Ad 
dress ‘SOCEREAIS' S&o Luiz, Mar 
anhao, Brazil. 


TINPLATE SCRAP. NEW ‘OR USED 
MACHINERY FOR THE MANUFAC- 
TURE OF CANS — Metaigréfica 





anqu Bernardi & Capistrano, Ltda) 
Caixa Posta 267 Cable Address 
BECA Uberlandia, Minas Gerais 
Bra 

| REPRESENTATIVES 

| 


Seeking a representative to sell Bra 


ilian products in genera Organ 
zagao de Vendas e Compras R.D.L— 
tal, 1396, Rio de Janeir 


Caixa Pc 


Seeking a representative for their 


freight service between Iquitos Manaus 


and New York—Dovar A.A. [Interna 
tional Shipping and Trading Co.}), 
Caixa Postal, 72, Cable Address "'DO- 





VAR''—Manaus, Amazonas, Brazil. 


Offers 


near Sao Paulo 


for sale large tract of land 
suitable for the instal- 
ation of industries. Gumercindo Lopes 
Coimbra, Avenida Dr. Vieirra de Car- 
valho, 95, sala 30, Cable Address 
GULOCO"—Sao Paulo, Brazil. 





Brazilian Engineering firm, established 
in the City of Sao Paulo, with land 
and development department 
industrial Construction 
active throughout the States of 


Sao Paulo and Mato Grosso 


sistance to intere ted Ameri 


survey 
and Depart- 
ment 


offers as- 


can firms.— 





Reduto Engenharia e Construcées Ltda., 
Caixa Postal, 6450—Sao Pau Brazil. 
Broker offers services American 
mpanies that wish to do business with 
Brazil. Offers the following services: 
Buy and sell shares and government 
bonds: capital investment: payment of 
interest, dividends, and royalties: et 
change buying and selling for importers 
and exporters; Commercial transac 
tions in general; contacts with govern- 
ment departments, etc. Anthony S. 0@ 
Mello (Cepelajo Corretores, Rua Tee 
filo Otoni, 72—Cable Address ‘CEPE 
LAJO"' — Rio de Janeiro, Brazil. 





Offers services as an agent for Amer 
ican firms interested in contacting Bra 
zilian the 
American Patents on a royalty basis— 
Caixa Postal, 4669, S80 


companies seeking use Of 
Regimar Ltda., 


Paulo, Brazil. 
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